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Inbound vs. Outbound Marketing

Technology is making traditional (outbound) marketing
such as cold-calling, print advertising, T.V. advertising, junk
mail, non-solicited email and trade shows less effective
and more expensive.

Inbound Marketing is marketing focused on getting
found by customers.

Learn how to attract highly qualified customers to your
business like a magnet instead of interrupting people with
various forms of outbound marketing



Inbound vs. Outbound Marketing

Outbound Iinbound

— —_

Print Ads Blogs, Ebooks, White Papers

Television Ads Viral YouTube Videos
Sell to customers Attract customers
through Cold Calling Search Engine Optimization through giving away
promotion of great content.
features, Trade Shows Webinars
benefits. — i - |_Earn trust and build

Email Blasts Feeds, RSS

an audience that buys
later based upon
perceived brand
value and reputation.




Inbound vs. Outbound Marketing

]
-1 Qutbound Marketing is PUSH

The Model: based upon interruption, distraction, solicitation.

The Budget: usually costs money.
The Media Plan: optimizing advertising dollars wisely can be tough.

Challenges: TIVO, Caller ID, Do Not Mail, Email Overload, Rising Costs

= Inbound Marketing is PULL
The Model: Inbound Marketing is based upon the Law of Attraction

® ...and I’'m not talking about The Secret.
The Budget: soft costs, time and resources. Some hard costs.

The Media Plan — is supplemented with a Content Strategy Plan.

m Customers are researching, needing to find information. Be there to receive them and
graciously give away what they are looking for.

Challenges: using your brain versus your budget, being compassionate for your
customers and passionate about your products and services.




Avg. Cost per Lead: Inbound vs. Outbound

Average Cost Per Lead
Inbound vs. Outbound
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According to HubSpot, on average Inbound leads cost 60% less than
Outbound Leads, generated by paid advertising — 2009, 2010 State of
Inbound Marketing Reports - Two Years of Data.



Inbound Biggest Winners: Small Businesses

- - Hubsa;)t THE STATE OF INBOUND MARKETING

Small Companies Continue to Spend More of Their Budgets on Inbound Marketing
In a continuation of a trend identified in previous reports, small businesses are attempting to level the
playing field by focusing on lower-cost inbound lead generation techniques.

n 2011, small businesses (1 to 5 employees) plan to spend 49% of their lead generation
budgets on inbound marketing.

« In comparison, medium-to-large businesses (50 or more employees) only plan to spend 36% of

ir lead generation budgets on inbound marketlng

« Small business are 0l
business are allocating 28% of their budget to outbound channels.

« Small businesses plan to spend dramatically more of their budgets on social media and blogs.
+ Medium-to-large businesses plan to spend more of their budgets on outbound methods,
including trade shows, direct mail and telemarketing.

ile medium-to-large

Avg. Distribution of Lead Generation Budgets
Small vs. Medium to Large Businesses

205 . 19%

16% 17% 1to 5 Employees
= Over 50 Employees

13% 139,
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Social Media SEO Blogs Email Trade Shows PPC Direct Mail Telemarketlng
(Organic Marketing (Paid Search)
Search) HUbSBjSt

Avg % of Budget




Inbound Marketing: 3 Components

Components of Inbound Marketing

SEO ‘

On-page, off-page, link-
building, keyword

analysis

Source: HubSpot 2011



Inbound Marketing: 3 Components
-

Businesses must get found online by the consumers searching for their products and
services in the:

@ch Engin} GOOgle cTechnorati“
BlognspheDYAHoo m

@al Media ..d - @ @ reddlt

2 HubSpEHt




Customer Behavior by Component

Search Engines
Enter product/service keywords in Google /Bing

Blogs

Research, read and get valuable free insights from the
experts (your brand) to make an informed decision.

Social Media

Observe friends behaviors with Brands (endorsement)

Seek opinions, ratings, reviews.



Customer Behavior by Component
-

“1 need a digital camera”
Asks friends on FB
Searches Google

SERP: Article
Digital camera

Suggested cameras, —— i T

Are they any good?

Read our
Customer Reviews
See Ratings

Purchase:
if Buys a Sony NEX-5

i
_’..-.h- : ™,
s WP Post to Twitter &

FB: .
- “l just bought a Sony
Consumer ' NEX-5 from Cameras Cameras R Us
. R Us!

Source: Lee Odden TopRankMarketing.com, SES 2011 (June)




Customer Behavior by Component

facebook Gox ,gle
Google flickr Youlll3
$ |'.- = m— N\ A A T
s X
=l
| Consumer Cameras R Us

Source: Lee Odden TopRankMarketing.com, SES 2011 (June)



Inbound Marketing - Leverages All Three
]

Social media amplifies the impact of your content.

When your content is distributed across and discussed on
networks of personal relationships, it becomes more authentic and
nuanced, and is more likely to draw qualified customers to your
site.

F

INBOUND
MARKETING

;

Source: HubSpot 2011, Inbound Marketing — The Next Phase of Marketing On The Web



Inbound Marketing =Content Creation
I

71 At the core of inbound marketing is - publishing compelling
content that attracts inbound links and potential buyers to
your website.

1 Fundamentally, inbound philosophy is — fulfilling research
needs with passionate, entertaining, relevant and FREE
information.

1 HubSpot Founder Dharmesh Shah reports that customers
who blog regularly average about six times more inbound
leads than those who don't.



Inbound Marketing: Giving, not Selling
I

People want access to great
insights and great people.

Reveal, make it easy, do not
charge, have compassion, ask
how you can help — be of service.



Correlating Content Creation Effort
& SEO Effectiveness

60% -
50% - Content
creation
Keyword and
Title tags keyphrase
" research SEQ landing
2 External
E Meta URL link bullding
% 30% - description tags Structure
E i Blogging
Internal integration
E 20% - Jinking
S
|
10% -
D'% T T T T T v : : |
0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Degree of Difficulty

Source: ©2011 MarketingSherpa Search Marketing Benchmark Survey

(\O ma I’l(EiL I ng sherpa Methodology: Fielded April 2011, N=1,530



Google’s Secret Algorithm for SEO?

it’s all about the ¢

* Would you trust tpresented in this article?
s |z this article written by an expent or enthusiast who knows the topic well, ar is it mare

i 7
shallow in nature? . . - Google Webmaster Central Blog
Does the site have duplicate, owverlapping, or redundant articles an the same or similar Official news on crawling and indexing sites for the Google indax )

topics with slightly different keyword variations? yd

& Would you be comfortable giving your credit card information to this site?
o [oes this—sdicle have spelling, stylistic, or factual errars?
" ﬂxre en by genuine interests of readers of the site, or does the site generate

content by attempting to guees—wha igsearch engines? What counts as a hlgh-quall’ry site
Does the article provid€ original content uriginal reporting, ariginal research, 2

or ariginal analysis? for Google )

Does the page provide substantial value when caompared to other pages in search results?

Howe much guality contral is done on content?
Does cril:ne both sides of a story?
I the sfEgTerognized authority on its topic?

|5 tk yas-produced by or outsourced to a large number of creators, ar spread
across o targe network of sites, so that individual pages or sites don't get as much

attention ar care?

Wasited well, or does it appear sloppy ar hastily produced?

For a heamrrelated guery, would you trust information from this site?
Would you recognize this site as an authontative source when mentioned byname?
Does this article provide a complete or comprehensive description nft

Does ttain insightful analysis ar interesting information that is beyond

obrvious®
Is this the sort of page you'd want to bookmark, share with a friend, or recammend?
Coes thi an excessive amount of ads that distract from ar intefere with the

main content’
= to zee a printed magazine, encyclopedia or boak?

Are theg purt, unsubstantial, or otherwise lacking in helpful specifics?
Are the pages pruduced with great care and attention to detail vs. less attention to detail?
Would users complain when they see pages from this site?




Brands initiating social media contact —

what workse Content

Reaction to the brand

initiating engagement
in social media

Positive—if the brand provides
content relevant to me: 68%

Neutral:
21%
Negative—| want to
initiate contact with the
brand: | 1%

Q: Consider a situation whereby a brand that you
like follows you on Twitter or friends you on
Facebook.What would your reaction be?

Source: Newmediaandmarketing.com The Bond Between Moms and Brands




Inbound Marketing: Blogging
L

HubSF\;;SI: THE STATE OF INBOUND MARKETING

Introduction

Summary
This report is based on a January 2011 survey of 644 professionals familiar with their business’

marketing strategy.' The key takeaways are:

« Inbound marketing channels are maintaining their low-cost advantage: Inbound
marketing-dominated organizations experience a cost per lead 62% lower than outbound
marketing-dominated organizations.

e The gap between spending on inbound vs. outbound continues to widen: In 2009,
inbound marketing had a 9% greater share of the lead generation budget; in 2011 its share

was 17% greate
and social media channels are generating real customers: 57% of C ies
using blogs reported that they acquired customers from leads generated directly from thel
blog.
« More and more business are blogging: Businesses are now in the minority if they do not
blog. From 2009 to 2011 the percentage of businesses with a blog grew from 48% to 65%.
« Businesses are increasingly aware their blog is highly valuable: 85% of businesses
rated their company blogs as “useful,” “important” or “critical;” a whopping 27% rated thei

log as “critical” to their business.
Source: HubSpot, The State of Inbound Marketing Report, 201




Inbound Marketing: Two Types of Content

]
1 GAS: Disposable, Time-Sensitive, Front-of-Mind,
More Frequent, Keeps the Pump Primed

1 ROCKET FUEL: An Investment, Preplanned, High

Shelf Life, Longer Reach, Incoming Link-Worthy, Less
Frequent, Greater Insights.

Include Both in your Content Calendar



Inbound Marketing: Blogging

Own your URL — brandname.com /blogpost,
blog.brandname.com

Blog 2-3X per week to build a steady following.

Consider a Blog before a web site, gather feedback,
insights. Get published.

Measure by performance — inbound links, number of
visitors, comments and actual leads.



Getting Organized
Create a Content Planning Strategy

Brand Promise — why?

Target Audience — who?

Business Objective — what?

Purchase Funnel — where?

Content Quality - Gas or Rocket Fuel?
Content Production Costs?

Content Formats (video, text, graphics, images)
Keywords Targeting? — Customer Challenge?
Content Calendar & Frequency.

Distribution Channels

Measurement



Example: Content Schedule
I
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Commit to a Calendar — Schedule Regular Gas
and Rocket Fuel content appropriately.

Source: Lee Odden TopRankMarketing.com, SES 2011 (June)



Content Formats

Video
Podcast mp3, maa, mov, avi)
Webinar (.MOV)

PowerPoint (e

RSS Feed — XML

Documents (PDF)

QR Code

Images, Graphics, Charts, Infographic
HTML, Text



Content — Keyword Driven

]
Keyword Topics -
« Keyword 1
Blog Posts

« Keyword 2 -— \
\ Infographics

« Keyword 3 |
‘ Images ‘

Press Release .
V¥ Videos [
Guest Blog Posts \" PPT

Contributed
Articles

Industry

Media m

Source: Lee Odden, TopRankMarketing.com, SES 2011 (June)



Content Targeting in Buying Funnel

Less than 4 out of 10 (38%) B2B marketers say they tailor their content to specific stages of the
buying cycle, according to MarketingSherpa’s 2008-2009 Business Technology Marketing

Benchmark Guide,

That means that you can gain a big advantage over 62% of your competitors when you create
high-value content that addresses the different needs and questions the buying committee asks at
different stages of the buying cycle.

1-800 Flowers offers a IjiS.EEIL:II"It code fD_I’ 20% off wour nest arder.

Like OurPage!

Lewi's promises "Instant access to exclusive content.”

CLICK LIKE ABOVE FOR INSTANT [ S
ACCESS TO EXCLUSIVE CONTENT " -

Like us and you'll get instant
access to the DIGISTOR
Promotion page!

FROM LEVI'S

Source: Marketing Sherpa, How to Create High Conversion Content for Lead Generation




Content Targeting in Buying Funnel
N

Stages of the Buying Cycle
Information Lead
Sources Status

Websites Uy
Tradeshows Identify Need

Webinars\_//

eBooks
Articles Research:

White Papers - Discovery

- Nurturing

Product Reviews - Requirements
Product Data Sheets

Qualified

- Short List Prospect
——

Product Demonstration Product
Evaluation Product

~ » Evaluater

Review l
Proposals

Customer

Source: RealTime Publishers - Getting Your IT Product on Your Prospects Short List



Inbound Success: The Pioneer Woman

| & E | % hittp://thepioneerwom an.com, - C‘ ‘T;" the pionesr woman

stest Headines @™ kailastbet's bookmarks ...
wmble! Al - & 1lkein F - % share- (D Info o Favorites 5 Tooks -

The Pioneer Woman

1 Free Content

1 Advertising Revenue

MY NAME 15@%

I'm a desperate housewife.
1live in the country. | channel

Ethel Merman. Welcome to rmy I es

Lucilla Ball, vivien Leigh, and
frontier!

w f ~ (V]

About  Facebook — Twitter  Contact

HEALTHY ERAIN EYES, HEART

Every child needs DHA Omega-3

for healthy brains, eyes, heart.
=

=
] B FIND IT

. IN YOUR FAVORITE
. FOODS AND BEVERAGES
Cararel Apple Sticky Buns

Pure, sweet, gooey wonderfulhess.

Recently on ThePioneeryWoman.com

i i Read
Color Blindness L 4 g;t:ﬂsz;?“ir ioekles
Oct. 10, 2011 in Homeschooling " N ookIng
| don't think I've ever mentioned w The Queen of the Run-On
here that one of

Sentence
Qct. & 2011 in Confessions I‘I{_e.s DHA



Inbound Success: Social Media Examiner

. . & HOME FREE UPDATES UPCOMING EVENTS GETTING STARTED ABOUT US CONTACT

@

| - | o Builds loyal
” SocialMedia ~  audience and

N 2. "% Examiner
edarns

Subscribers

Fans

How a Scrapbooking Company
Used Social Media to Beat Target S
as Best Brand in Minnesota How T Research that lead to real

Browse Social Media Categories FOI IOWG I'S

Reviews Tools
By Cazey Hibbard | Yideos Wiew Points
Published Octaber 3, 2011 B 2 B CU S‘l'o m e rS
On the marning af June 10, Kristen Jacobs was 1457 Join 105,000+ of your peers! Get our latest
. 1

articles delivered to your email inbox and get
the FREE Facebook Marketing Video Tutorial!

Enter your narme
E

rmonitaring the Twitterverse for mentions of her
employer, Creative Memories, as she usually
does. One tweet in particular stood out.

3 Tweet

Upon closer inspection of the tweet and link,

Jacobs discovered that Creative Memories

ul { D LOVE UPDATES
was going head-to-head with ohe of ™ W"M

America’s biggest retailers, Target, in a
"Minnesota Brand Madness" challenge put on by the Minneapolis 5t Pauwl Busingss

i 4 Social Media Ex.amlner- on Facebaok
r ; Yfou like this,




Inbound Success: Mint.com

¢mint.

Easily organize, track and
manage your finances.

Iint makes it easy to keep track of all your financial
accounts—online or on your mebile device. Your transac-
tions are pulled together in one place and automatically
categorized, so you can set budgets and achieve your

savings goals. Even better, it’s free.

Watch the video

Learn more »

T T R

s BILL REMINDERS

F s
UPCOMING BILLS

TODAY

Banl-level data sscurity

Get bill reminders sent to your
e Youcan't move any money mobile phone or en?all, an(?l

ramember to pay bills on time.
s Alerts to keep you safe

Learn more » and Skip late fees. Learn more »

WHAT IS MINT?

See bills in one place, plan ahead

HOW IT WORKS

g in Signup
e

COMMUNITY

VINGS COMPANT

|1 https:/furs . mint.com blog/

- ||~ mashable

Spencing by
Categyry

Manage your money from whersver you are

FEELIN' t4« LOVE

SNews g
"Tweo great features: t's vl
free & it's easy to use” pal

“Zimply amazing. This iz 4
what sach bank should ac
ba offering these days.”

—Jay R., Minnespalis, bk

kailastibet's bockmarks ...

ke it & - # Share- (0 Info . Favorites (% Tools-

¢mintlife

SAVING INVESTING

GOALS

Building or Re-huilding Your
Credit: The newly opened
loan will likely end up on
your credit reports and will
he... http/#t.co/zShduSe
COctober 10, 2011

Building or Re-building Your
Credit hitp:#t.co/N2ciBrva
Crctober 10, 2011

@kerstinieto try using
mint.com. I've found it very
helpful

Cctober 10, 2011

Building or Re-building Your
Credit via @mint http:/ft.co
oV AAIRGA

QOctober 10, 2011

TRENDS

Follow us: & tuitter | B rss | & daily email E facebook

Search

HOWTO  MINT UPDATES EDUCATION
Where are you and your money now?

Getting ™ Big Life

In The Middle

CREDI_T . ’Started Changes | [T
Building or —
Re-building Your // it

H e Aj hi
Credit In Crists nﬁc'?,ffnin?q

CREDIT
Married Couples and Student Loans
Reyna Gobel on 100772011

Cash Back Credit Card

2 comments | 1 like Chase
< LariE! % Product Freedom®
Bonus Cash Back $100 cash back
HOUSING Quarterly Cash Back | 5% cash back
6 Green (and Easy) Ways to Heat
Your Home Unlimited Cash Back | Full 1% cash back

“anessa Richardson on 10/07/2011

5 comments | like | share

0% Intro APR

Introductory Rate

No Annual Fee

TRENDS
The World's Biggest Debtor Nations
CHBC.com on 10/06/2011

2 comments | like | share

Eat, Drinksand Be Thrifty: Spending|

——

CONSUMER 1Q
5 Incredibly Stupid Things
Consumers Do Online
Christopher Elliott on 10/08/2011

1 comment | like | share




Min'l'.COm = FREE Personal Financing Management

Content Strategy

News and tips posts, link roundups, slideshows, videos, and infographics
were all key components in Mint’s content strategy, and they were held to
a strict editorial standard.

Content Credibility — lead to sales

By establishing itself as a smart resource that was easy and accessible to
the financially curious, Mint was able to leverage its content credibility to
convert readers into buyers of its actual product, highly personalized
financial products

Brand Value - lead to $170 Million Sale to Intuit

Mint.com connects with more than 16,000 US financial institutions and
supports more than 17 million individual financial accounts. By May 2011,
Mint had more than five million users



Inbound Marketing — Blog Success

Mint is consistently lauded as a pioneer in successful blog
content marketing. Big takeaways:

Dedicate resources to content (whether paying
outsourced /contributed writers or in-house editors).

Enforce high quality editorial standards on all content types
(writing, illustration, video).

Share content through social channels.

Remember consistency and patience in building up an audience.



Video Content

YouTube is the leading video search engine and
second or third search engine overall.

If you aren’t doing video marketing, you are missing
out on opportunities to reach your potential
customers.



Video Content - Production

Go Professional, Hire Out

Higher Quality, Higher Cost

Depends upon Brand business
objectives, customer position in the
buying funnel, value of product/service.
Example: new car.

Do-it-Yourself

Lower Quality, Lower Cost

But might be just right for your Brand.
More disposable, personable,
potentially even more credible.

Example: used car



Video Content for People with No Time

Sierra Window Coverings

Google

Sierra Window Coverings

10624 Jeffrey Way, Truckee, CA 96161, CA 96161
(230 587-2131

sierrawindows. com

Directions  Search nearby Sawve to map  more ¥

Upload a photo

» Categories: Lodging, ¥Window Treatment Store, Interior Designer, ...
Treview 81 Your rating: # + % %

Sierra Window Coverings offers a wide variety of window treatments in the Tru
f Tahoe area. We specialize in motorized window treatments and offer an
impeccable reputation. - From the owner

Yideos

Fhot

1-50of5 Show Photos Videos

—

re |
Fram the owner @

Fraom the awner l’E—'

hore

You T |

Search | Browse

HunterDouglas

EXTRAORDINARY WINDOW FASHIONS

Movies | Upload ‘faginiTahoe [

Hunter. Ddugias

4t

Hunter Douglas Window Fashions
Hunterdouglas's Channel

Subscribe

Playlists

Uploads

3 ==

Getting Started

7 months ago
mare info

Hunter Douglas
Products

5 months ago
mare info

Things to Consider

& maonths ago
mare info

Television

8 morths ago
mare info

Just For Fun

1 week ago
more info

Upload a photo

Feport inappropriste video

Fraom the owner @ Fram the ovwner @

Fraom the owner @



Blog Content for People with No Time

TECh n orati @m Search for posts...

Entertai Lifestyle Sports Politics Videos Blogging on Facebook

° i i E
D F I n d B I O g Blog Directory  Top 100 Tags People Write for Technorati State of the Blogosphere Android Technorati Blog Soapbox

Ads by Google Blogs ADS on Blogs  Top Tech Blogs Top 100
[ ]
S e r V I Ce th Home / EIIU_g Directory 7 Living J Farmily

Living

= Health

Click Your Age:
28 29 30

71 (1) Retwe
comment

35 || 36 || 37 || 38 |

43 4 5 46
Show: Blogs | Mews Sites § Both See Degrees Now

Family What is authority?

Code Name: Mama Auth: 917

B hitp: Hoodenamemarma . com = i -
Recent: Ink Garden T ge =
Looking for & way to customize stationary or gifts with Top oG ErE

_ your own photographs? I'd like to introduce you to .
Top 10 Risers Top 10 Fallers |

Blog.

Hobo Mama: A natural parenting ... ‘.-_ Earniby
3 bt ieeese Hoboh@ma.com g BE Bipolar Disorder -
@ Change -3 = Family Authority: 125 160

Recent: Working from home, Part 2: Answers to
Ask Me Anything

This is a continuation of my answer to an Ask he 10 Free ‘(our Pa_rentinu
Anything guestion about how Sam & | came to be = Family suthority: 6571
wiorking
a5 Health for Life
& Family E= Family Authority: 113

Natural Parents Network i A
M kit inaturalparertsnetwor k com ® Change 1
Recent: Teaching Children to Shop Responsibhy - el § aq 3D Ultrasound pictures.

"Tor 100 CrvTne ] E= Family Authorite: 114

The author's son tries to find organic fair trade
chocolate. Kids are ripe for conversations about right

72 Anger Manasement
E= Family Autharity: 122

Family
Auth: 897

TouchstoneZ: Mindful Parenting ... ‘Q
& it Mtouchstones com = 5 a1 Bahv care
Recent: This Week’s Warm Link Hugs: 9 October — AEE - ES Family Authority: 118

@ 0 -0 50 20




Blog Content for People with No Time

Sign up for Industry Topic
comment in your own Blog

Linked@@ Account Type: Basic

Home

Profile  Contacts  Groups  Jobs  Inbox [ Companies

Linked ﬁ@ Account Type: Basic

Horne

= Colleen Dalton, e-MBA  Add Connections

Profle  Contacts Groups  Jobs  Inbox [  Companies  News  More | Updates ~

LEISURE & TRAVEL TODAY - OCT 10

The maost shared news by people in the Leisure & Travel Industry. Take the tour »

Powered by + Linked[[ -

LEISURE &...

Severe weather damages Royal Caribbean's Freedom of the

Leisure & Travel has 18,221

Seas followers
Ll N K E Dl N TO DAY OCT ] O travel usatoday.com [ share [ Save Fallgwin
The most shared news on Linkedin Taks the tour » Royal Caribbean's. Freedom Elft.hE Seas sustained minar damage Sunday
night when the ship was departing Port Canaveral, Fla., the cruise line
. A) First shared 55 minutes ago A tnooz.com » Follow
Okay, Now I Get It: Here's Why Applq A travel usatoday.co... » [Unfellow
4S Instead Of The iPhone 5
A travelweekly.com » Linfallow
businessinsider.co
Wihen Apple launc Ay travelandlzisure.c... » Linfollow
initially thought it
launched the actua) A CANGO.Com » Follow
o thooz.com Pomered by |
& e DISCOVER MORE IN Jonered by -
. . . : O rnaney.cnn.com
Intemst TripAdvisor for marketing VS your own user review LEISURE & TRAVEL ! ¥ \nfollow
Seeall »
SyStem Most Haunted Places to Visit Around the
tWlany people rely on TripAdvisor to choose e Globe |_ Edra
accommodation for their holiday and many é e 00(3 102K wigws - warmerhros.com SUGGESTED IND
businesses incorporate its reviews on their own \le(‘l ¢ )
o e m o Sioam Heree | Capiictl w sites O Meck massage Video - Smin.com Entertainment » Fallow
ings To Do Every Day For ay, Now | Get It: Here's ackberry : . Ponular on Linkedin
Success Why Apple Launched The Europe, Mi () Gam BUZZviews - Smin.com !
- - -t ; ; ; Monprofit » Fllmw
A fresher Beijing | Philadelphia Inguirer | _
B o 10/09/2011 Fopular on Linkedin
228 views - philly.com Financial Services » Follaw
Fopular on Linkedin
LEISURE & TRAVEL INDUSTRY SEE ALL » bostsnallcom 10 Tips For First-Time Travelers - The
e — - 7 Hotels With a Crazy History Consumerist Seealls
. . - 7 OO T
Severe weather damages Royal ~ TripAdvisor for marketing VS Va;Ie'EFS make Papular an Linkedin
Caribbean's Freedom of the your own user review system gpendeem o )
17 shares Financial Serices » Follow |
c’e\\a\" EXEa) Popular on Linkedin -
& >0 006 ‘ Cambodia's Pain First They Kill Seeall
N g - bl Eatbhor




Inbound Success — Bird Feeders

[. hito: /A perkypetwidbirdjournal.com/

b 'ic‘l [':lv bird feeders

¥ kalastibet's bookmarks ...
5 like it & - “# Share- () Info .y Favorites (@ Tooks -

the

ournal

~Blog

iy =

™
Perky-Pet

| 100% Secure Shop

Perky-Pet Birdfeeder

i {c_s".r'r‘.-a‘[c Since 1958 My Cart W& o ntem

LEARNING CENTER HUMMINGBIRD FEEDERS SEED FEEDERS ACCESSORIES

e

. Free Ground Shipping Over $49.99 - &ll other orders ship for 54.99%*

Home

l Wild Wednesday Giveaway
o
5 G

Deals &

Wiglcome to Perky-Pet® brand
wild Bird Journal blog! We have
0 much exciting news and
ewents to share with you this

wear, and what a better way to
keep in touch than with & blog.

Readar's Pick
Seasonal B Feeding |
Uneategarized ,

Wi Bird N FERErlis . Read More ...

.

Crowley

Email addr

' SHOP NOW »

Spectacular Images of
the Early Life of Baby
Finches

Aoommentish | 2047 ewish

Morth American Bird
wigration - The 4 Flyways
1 commenti) | 2008 wewic)

Hurmminghbird migration is underway, s0 this Wild Wednesday Giveaway
we are helping you attract and feed the hummers as they pass through
your yard towards the south! The Perfy-Pet® Hummingbird Oasis

Perky-Pet®Rocks the I Feeder is the perfect stop for migrating hummingbirds with its six

2010 Rockport ‘8 teeding ports and built in ant moat A sixteen oUnCe nectar capacity, and
e its pole mounted or hanging capabilities, makes this a must-have for all
AR bird watchers. Leave a comment on this postto be entered 1o winl

Spring Ahead
0 commerntish| 1568 wews)

Hummingbird Library
Wild Bird Library
Oriole Library
Birding Articles
more

Choosing a Bird Feeder Hummingbird Feeders

Choosing Bird Food | eed Feeders

Birdscapes]
Tube Feedq

Expert Tips Feeder Parts

more... more...

Every bird watcher should have this feeder, 50 we're going to share the
wilcl Wednesday Giveaway birding love with a sweeeeeet discount! Use
code WEOASIS for 20% off this feeder from today through Sunday,
Qcrober 8, 201 1. Enjoy!

Where are my
hummingbirds?
11 mmmers) | 1516 veds)

Welcome to Birdfeeders.com!

CQur site iz an excellent resource for information on Hummingbirds, Wild Birds

and Orioles as well az the greatest selection of gorgeous and affordable Hummingbird
Feeders, Wild Bird Feeders, Oriole Feeders, Feeder Accessories, Bird Baths, and Birdhouses!
read mores

Wild Wiednesday

[-Up! GET 0% UFF EVERY URDERT [CF Twitter

11 |b. seed capacity

$64.53 §53.07 @I

r Service

Helpful Resources

I (o)

R Eiiols for

2 Information
= Privacy & Security
= Return Policy
= Where to Buy
= Track your Order
= Birdfeeders, com FAQs
» Contact Lis

= Expert Tips

= Birding Rz

= Birding Articles
= dhanuals & MID3z
= Recommended Links

= Site Bibliography
= E-hlemsletter

= dbout Birdfeeders.com
= Birdfeeders in the hews
= Press Releases

= Wholezale Information
= Affiliate Infarmation

= Site Map



Content Topics — Writing Tips

Write something worth reading

Include keywords

Always have a call to action, engagement

Provide a link for further information

Have an interesting, engaging, creative personality.

Truly Magnetic Content is unique, useful, well executed,

begs for more, makes smart use of the channel and the
format.

Rate Your Content! Breakthrough, Excellent, Good job, Me
too, and Failure.



Content Topics — More Tips

Produce content with the goal of being seen as a
“thought leader” rather than simply for the sake of
having large quantities of content.

Publish diverse types of content, and don’t confine
yourself to a single topic.

Don’t just produce content about yourself; create
content that’s helpful to your audience.



Example: Skittles

Skittles
I How would you store and protect one million Skittles? It's sort of an emergency.

ke - Comment
1 You and 3, 144 others like this.

L] View all 4,840 comments

Skittles is extremely smart in using posting small, brand-coherent piaces
of content, like the piece here “How would would you store and protect
T T ittles? It's sort of an emergency™. A highly li

shareable piece of Skittles content (proven by the fact it received over
Hooolikes and over 45oo comments). Instead of merely doing Facebook
campaigns (which they do, to drive awareness and increase their number
of tollowears), this approach makes sure they interact with at least a part of
their Facebook followears on a regular basis, gradually engaging, and
making sure they keep popping up in user newsfeads.




Content Topics - Clues

Look at the top 20 most popular keyword search terms in your Analytics
(external and internal). Look at top 10 most visited pages.

Ask Customers — “How can we help you?2”
Surveys, Polls, Interviews.
Create content based upon answers to unique customer questions.

Ask front line staff (chat, phone, counter) “What are they asking? What are
their needs?”

Read the most popular blogs for your target audience.

Setup Google Alerts on your most valuable Keywords.

Network, network, network. Informal, antidotal feedback and inquiry
through conversations with customers.



Content Topics — Keyword Tools

1 Google’s Keyword Suggest
1 Google Adwords
1 Google Discussions

M O
1 Answer Sites: Yahoo Answers, GO»-“SI’L solar thermal parels

Quora, LinkedIn, Facebook, Twitt€ s >

CR4 - Thread: Temp Inside a Solar Thermal Panel

M Recipes ord globalspec.comithread! . Memp-Inside-a-Solar-Thermal-Panel
] DI g gl Sfum b IeU pon Y posts - 7 authors - Last post: Feb &
Patents My evacuated tube solar thermal panels can be configured to consistently reach J00F

(150C) year round. Howewer [ usually set them up to run ...

1 How are customers talking about =

When building solar thermal panels what is hest? Single Double or ..

YOU r B ran d ? Any time angwers.yahoo.com » ... » Environment » Other - Enviranment
Salved - 1 angwer- Aug b, 2008

i:i gtoluhrnurs Top angier imaging haw hot your car can get sitting in the sun with the windows closed
st ok and increase that because yau will have more effective window space. ...
P:Et wr;eoith Solar power fur hot water Use, worth installing? - Jul 3, 2008

Avre solar panels worth buying? - Jul 3, 2008
Past year How many solar panels would it take to replace two nuclear power ... - Jul 3, 2008
Custom range... How does solar thermal watk? - Jun 27, 2007

More results fram answers. yahoo.com s



Brainstorm Blog Topics — Coffee Shop

Teeth Whitening Tips

Same Taste, Less Wired — Going Decaf

Five Tips — How To Talk To That Guy in Line
Coffee Shop Wireless Camping — Do’s & Don'ts
Behind the Scenes with The Coffee Roaster

How The Beans Got Here — So Fresh

Top Ten Confessions of a Starbucks Addict

Coffee Grinds & Composting — So Dark, Rich
Natural Easter Egg Dyes - Coffee Grinds & Beets!
Lines Happen. Tai Chi Techniques No One Will Notice.

It's not a sales pitch, it’s helping people.



Content Topics —Tone & Intention

You CARE about solving their problems, providing them
with access to great people and valuable insights. No
longer “sell, sell, sell”.

Be very empathetic to customer’s needs.

Ultimately, customers are seeking recognition and a sense
of accomplishment through self-empowerment and
research. Be there for them!

Ideally, they are proud to be associated with your brand
and need affirmation “I made the right choice, | did not
get “taken”.



Brainstorm! Keep it Simple

KEYWORD(s)

Keywords:
Solar Thermal
Power.

Long Tail: Are
Solar Panels
Worth Buying?

CONTENT TOPIC -
Title Ideas

How to Find Federal
and State Rebates

How One
Neighborhood
Joined Together

CONTENT CUSTOMER NEEDS
FORMATS

To Save Money
To Buy
To Protect the
Environment

Recommended Links
to .GOV
Blog: Table /Graph

Widget/Calculator
Infographic

Validation
Video Story: Inspiration
Interviews Empathy



Inbound Marketing — Long Tail

GOk ;8[@ how to change fluorescent light bulb

Search

Evenything
Images
Maps
Yideas
Mews
=hopping
Books
Places
Blogs
Flights
Discussions

Rerines

About 3,040,000 results (0,16 seconds)

How to install or change fluorescent bulbs in recessed office ...

weeewe, youtube. cormdeeatch™=5rkURUBInIkK

N Dec 3, 2009 - 1 min - Uploaded by davepd2 -

Block all www youtube com results

This video shows you how to install or change fluorescent bulbs in ...
YWowd this helps a ton, | spend so Long trying to get the ...

Home Repair & Maintenance | How to Replace a Fluorescent ...
wonnne, woUtube, camfwatch™=tl_IBlogis

{ Sep 29 2003 - 1 min - Uploaded by expertvillage

Replace a fluorescent lightbulb taking care not to break the bulb,
Learn how to replace a fluorescent lighthulb using the ...

Home Repair & Maintenance Tips | How to Change a Ballastin a ...
I ey OUtUbE. comdAwatch P rgmlGld Y it

Flov 9, 2005 - 4 min - Uploaded by eHow
. Change a ballast in a fluorescent light using an electrical tester to
® 4 check for safety | and by twisting it 30 degrees to loosen the ...

hlore videos for how to change fluorescent light bulb =




Content Examples - Unleaded Gas

Announce a new product or upgraded service.
Post photos of events, parties, people.
Share a relevant experience, a story.
Write “How To”

Create Lists of Ideas

Talk about Poll Results & Insights
Quizzes, Trivia and Contests

Provide lists of useful links, APPs, resources.



Content Examples - Rocket Fuel

Conduct an interview with an Expert
Review a Book

Write a Book

|dentify Trends

Conduct a Webinar

White Paper, Case Study (PDF)

Survey Results & Insights (press release)

All Content needs SEO Optimization



Case Study vs. White Papers

The core elements of a Case Study include:

The specific problem — Real Scenario/Real Company
How the San Diego Zoo Segmented & Targeted Kids
How Portland Oregon Capitalized on Social Media

Why solution X was selected. Research.

The Actual Results & Lessons Learned
1) Pilot, 2) Test 3) Prove 4) Scale

The core elements of a White Paper include:
General business challenges
A discussion of the solutions
Business benefits



Content: Get to the Point, Quickly!

1. Strong, Intriguing Headlines & Subtitles
2. Express Urgency.

5. Communicate Impact.

4. Help, do not Sell!

5. Use Counts in Headlines (Top 5).

6. Headline = 65 Characters.

7. Use Search Keywords.

5. Write at an 8™ grade reading level.

9. End with an action item.

100%

Maximum Percent of Words User Could Read [at 250 WPM)

BO0%

60%

40%

20%

200

y = 2.48x 03

400 600 800 1000 1200
Words on Page

The longer your content the less readers will

finish reading it

Source:




Content Headlines - Examples
I

= 2 ways to build quality back links you probably never

e
heard of
\ B,
b}' Ilias Chelidonis on OCTOBER 7, 2011 in BUSINESS & MARKETING, HOW TO GUIDES, INFOGRAPHICS, SEQ

e grO°
Building quality (and not any) back links is key ingredient of a successful search engine
optimization strategy because it helps to bring in traffic as well as increase vour overall

website quality. The new Google panda algorithm pays less attention to page rank but quality back links are still

one of the main ranking factors. [...]

READ FULL STORY = 0 COMMEMNTS AMD 2 REACTIONS

Tam sure all of you have heard about Google Panda. The most exciting thing about this
project is that it tock its name from the Google Engineer who architected the new
algorithm. Why am i saving this? Because what Google did with the Panda project is to force

all these website owners who were posting content just to [...]

READ FULL STORY = 0 COMMENTS AMD 12 REACTIONS

6 tools to create polls and quizzes on Facebook

The difierence betwoen
& pall 0 & surey . .
Although promotions and contests are great ways to engage vour Facebook fans with vour

brand, polls and quizzes can also help you keep your audience excited. They do not require a
considerable amount of time for planning, are easy to set up and you can learn a lot about
your fans habits and demographics. Example [...]



The 7 Second Content Test

Where am |2
What can | do here?
Why should | do it¢

Your web page or blog content must be able to answer at least two of these three
questions within seven seconds of a customer arriving on your page. Give your content
this test!

Otherwise, they will hit the back button and select other Search Results that gives them
the information, research and recommendations they want.

Tip: Title, very short paragraph, bullets with subtitles. Period.

Source: Clarity Trumps Persuasion, Marketing Experiments Report, 2011



Outsourcing Content Creation

]
ks

tI_U Home About Publishers Writers
beto

e/ a
| Latest Headines w™ kailastbet's bookmarks ...
) Stumblel Al - &y Ilkeit! & - E] % Share- (D Info

!.’I.’l'lb‘ll‘IQ~ | SUBMIT A PROJECT

CONTENT MARKETING
n B ra I l on +" Follow | @Brafton - 1,590 followers
- ABOUTUS ™ WHATWEDO ™ HEWSROOM ™ BLOG  COHTACTUS SEARCH

42 | At i juntas 2.comy

i Favorines & Tools-

news @ﬁﬁg GET CLIENT EXAMPLES )

We write news, blogs and articles for websites and provide the consultancy to build your brand with content

Brafton's integrated content marketing services bolster your business' presence in search, social and email

SUBMIT A PROJECT content + seo + engagement, leads
Contently is the best w social + emaill conversion

optimize = winning cor AWE MATCH CONTENT FOR: _ _ _
- Explore our website, check out Brafton's measurable results and dont hesitate to request client examples.

Internal linking: Good for SEO, good for
conversions

October 2, 2011

crafted for your audier

h h RO LY P U

Facehook ad revenue
demonstrates rise of

3 REASONS TO
USE JUNTA42..

1. Save Time and Money

Former Google employees Social media marketing
start Search Quality reaches 98 percent of 18-
Alliance 10 24-year-olds

Facebook marketing Smartphones, tablets
reaches 84 percent of account for 7 percent of

social marketing new mothers weh traffic




Summary

Inbound vs. Outbound Marketing:
Inbound Marketing: Three Components
Key Concept: Give, Don’t Sell

Getting Organized

Content Targeting within Buying Funnel
Great Examples

Brainstorm

Content Ideas, Tips, Do’s, Don’ts



THANK YOU!

Colleen Dalton

@ColleenDalton, LinkedIn: /ColleenDalton
Email: cdalton@mammoth-min.com




